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МОТИВАЦІЙНО-ЦІННІСНІ ВПОДОБАННЯ ГОРОДЯН У СФЕРІ 
ЗАНЯТТЯ ФІТНЕСОМ 

Анотація 
У статті представлені результати опитування жителів міста Одеси в 

рамках  дослідження  мотиваційно-ціннісних  уподобань  городян  в  сфері 
заняття   фітнесом.  Встановлено,  що  визначальними  мотивами  при  виборі 
місця занять  фітнесом є індивідуальний підхід тренера до клієнта, особистий 
комфорт  і   зручне  місце  розташування  фітнес  клубу.  Виявлено,  що  у 
респондентів  є  інтерес   до  інноваційних  тренувань,  проте  він  ще  не  набув 
характеру тренда. Були   отримані дані про важливість занять спортом під 
наглядом персонального   тренера і  спортивного лікаря.  Зібраний емпіричний 
матеріал  послужив  основою для  виявлення  поведінкових  патернів  городян  і 
дозволив  виділити  три  групи   городян,  які  характеризуються  різними 
мотиваційно-ціннісними уподобаннями  в сфері фітнесу. Перші орієнтовані на 
особисті  досягнення,  другі  -  на  здоров'я,   хорошу  фізичну  форму,  корисне 
проведення часу в колі однодумців, треті - на  розвиток спеціальних навичок, 
досягнення  і  можливості  відволіктися  від   проблем.  Також  на  основі 
опитування було виявлено, що провідним мотивом  занять спортом у дітей є 
загальний фізичний розвиток дитини, і, незважаючи  на те що у дітей можуть 
бути певні досягнення в спорті, батьки не надають  їм особливого значення. 

Ключові  слова:  місто,  переваги  городян,  цінності,  homo  exercens, 
мотивація,  стиль  життя,  спорт,  фітнес,  факторний  аналіз,  кореляційний 
аналіз, поведінкові патерни. 
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МОТИВАЦИОННО-ЦЕННОСТНЫЕ ПРЕДПОЧТЕНИЯ  ГОРОЖАН В 
СФЕРЕ ЗАНЯТИЯ ФИТНЕСОМ 

Аннотация 
В статье представлены результаты опроса жителей города Одессы в  

рамках  исследования  мотивационно-ценностных  предпочтений  горожан  в  
сфере  занятия  фитнесом.  Установлено,  что  определяющими  мотивами 
при выборе  места  занятий  фитнесом  являются  индивидуальный  подход 
тренера к  клиенту, личный комфорт и удобное месторасположение фитнес 
клуба.  Выявлено,  что  у  респондентов  есть  интерес  к  инновационным 
тренировкам,  однако он еще не приобрел характер тренда.  Были получены 
данные  о  важности  занятий  спортом  под  наблюдением  персонального 
тренера и спортивного  врача. Собранный эмпирический материал послужил 
основой  для  выявления  поведенческих  паттернов  горожан  и  позволил 
выделить  три  группы  горожан,  которые  характеризуются  различными 
мотивационно-ценностными  предпочтениями  в  сфере  фитнеса.  Первые 
ориентированы  на  личные  достижения,  вторые  –  на  здоровье,  хорошую 
физическую  форму,  полезное  времяпрепровождение  в  кругу 
единомышленников, третьи – на развитие  специальных навыков, достижения 
и  возможности  отвлечься  от  проблем.  Также  на  основе  опроса  было 
выявлено, что ведущим мотивом занятий  спортом у детей является общее 
физическое развитие ребенка, и,  несмотря на  то что у детей могут быть 
определенные  достижения  в  спорте,  родители  не  придают  им  особого 
значения. 

Ключевые  слова:  город,  предпочтения  горожан,  ценности,  homo 
exercens,  мотивация,  стиль  жизни,  спорт,  фитнес,  факторный  анализ, 
корреляционный  анализ, поведенческие паттерны. 
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Summary
The article presents the results of a survey of Odessa residents as part of a 

study  of the motivational and value preferences of townsfolk in the field of fitness. It 
has been   established that the determining motives for choosing a place for fitness 
are the  individual trainer's approach to the client, personal comfort and convenient 
location   of  the fitness club.  It  was revealed that  respondents have an interest  in 
innovative   training, but it has not yet acquired the character of a trend. We also 
obtained data  about the significance of playing sports under the supervision of a 
personal trainer and  sports physician. The collected empirical material served as the 
basis for revealing the   behavioral patterns of townspeople and allowed to identify 
three groups of city  residents who are characterized by different motivational and 
value  preferences  in  the   field  of  fitness.  The  first  ones  are  focused  on  personal 
achievements, the second – on  health, good physical form, good time among like-
minded people, the third – on the   development of special skills, achievements and 
opportunities to escape from problems.   Based on the survey, it was also revealed 
that the overall physical development of the  child is the leading physical motivation 
for  children  to  do  sports,  and  despite  the  fact   that  children  may  have  certain 
achievements in sports, parents do not attach much  importance to them. 

Keywords:  city,  preferences  of  townspeople,  values,  homo  exercens, 
motivation,  lifestyle, sports, fitness, factor analysis, correlation analysis, behavioral 
patterns. 

Introduction 
Raising the level of education in society, increasing economic prosperity and  

security are the main factors that lead to constant changes in the lifestyle of a modern  
city residents. The changes have led to the fact that person has at his disposal more 
free  time and more freedom in satisfying his needs for education, entertainment,  
communication,  new  methods  of  treatment  and  forms  of  physical  activity. 
Researchers  note  that  the  ideology  of  hedonism,  which  was  characteristic,  for 
example, for the  society of the 60s of the XX century, has now undergone significant 
changes. Today,  success is associated not with possessing things, but with the quality 
of  life  [1].  Idle  pastime  and  unlimited  sensual  enjoyments  are  not  hedonistic 
pleasures for a modern city resident, but there is a completely new reference point – 
regular and appropriate  exercises in fitness clubs, following proper nutrition and a 
healthy lifestyle. «The  purpose of such consumption is not only hedonism, but also 
information, interest – not  only to enjoy life, but also to internal renewal, and the 
result is the emergence of an  informed and responsible individual, a permanent own 
“dispatcher”» [2, p.165]. 

Against  the  background  of  the  observed  changes,  the  field  of  fitness  is 
becoming  one of the priority tasks of urban studies. Today, the concept of «fitness» 
includes a  wide range of attributes and phenomena, which reflects not only the trends 
of social  changes, but also the motivational and value transformations that occur in 
the  personal  structure  of  modern urban residents.  Quite  possible  that  it  is  worth 
talking about the  formation of modern homo exercens (lat. – a person, who training, 
consciously  improving  himself),  who  demonstrates  new  sociocultural  lifestyles 
based on their own  motivational-value structure. 
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Thus, the main purpose of the presented sociological survey was to identify  
relevant motivational and value preferences of city residents in the field of fitness. 
The  main tasks that were set and solved: 

1) the development of the basis for a typology of behavioral patterns in the 
field  of sports; 

2) the highlighting of types of fitness clubs consumers on the base of criteria 
for  choosing a place for sports. 

Materials and methods 
The empirical basis of the study was the results of a sociological survey aimed  

at analyzing the current motivational and value preferences of townspeople in the 
field  of  fitness.  Investors  of  residential  complexes  in  which  a  new  concept  of 
residential  space is being implemented, were selected as respondents. New concept 
assumes  a  number  of  commercial  functions,  unlike  typical  apartment  buildings. 
Thus,  the  survey  involved  people  who  set  and  accept  new  urban  trends  and 
determine the demand of the  latest trends in organizing the urban environment. The 
survey was conducted from  January to February 2020 in Odessa by the research 
group of Think Tank Prostranstvo (Vystavkina, Marchenko & Shymko [3]), which is 
a structural unit of the PROSTRANSTVO group of companies. 

The total number of respondents is 35 people. During the sociological survey,  
18 women and 17 men were interviewed. Age distribution of respondents: from 19 to  
25 years old – 2 people, 26-35 years old – 12 people, 36-49 years old – 16 people, 50- 
65 years old – 3 people, older than 65 – 2 people. 26 respondents have children. Age  
distribution of children: up to 6 years – 15 children; 7-12 years old – 11 children; 
over  13 years old – 8 children. 

The methodological basis of the study was: 
 method of expert assessments, as a result of which, statements were made  

regarding the alleged motives for playing sports among city residents. Also,  
based on expert assessments, a list of the most significant criteria that can  
serve as a basis for choosing a fitness club was compiled; 

 method  of  sociological  questioning  (Vystavkina  &  Ivanova  [4]);  ∙ 
Mathematical  and  statistical  tools  «SPSS:  IBM»,  which  were  used  to 
conduct  correlation and factor analysis. 

Results and discussion 
The  fitness  industry  is  aimed  primarily  at  adults  who  are  not  included  in  

institutionalized systems (schools, universities), where sports are mandatory. At the  
same time, fitness clubs are not  focused on professional athletes and people who 
need  special rehabilitation physical exercises. Therefore, at first sight it seems that 
the main  target group of sports institutions is people who strive for maintain a high 
level of  physical activity, health and workability. Sports practices are described by 
objective  and subjective parameters. 

So, the regularity of doing sports (regularly, periodically and occasionally), as  
well  as  the  direct  focus  on the  types  of  sports  activities,  relates  to  an  objective  
parameter (Table 1).

Table 1. 
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Professional 0 1 0 1

Exercises in the fitness club, sports hall  9 7 1 17

Practices of yoga, qi-gong, relaxation  6 2 1 9

Treatment and rehabilitation programs  2 0 0 2

Independently, own system 6 5 0 11

Under the guidance of a professional 
instructor 

1 2 0 3

Independently, using gadget instructions  0 1 0 1

Amateur sport 4 2 2 8

Not doing exercises, but active 0 0 2 2

Total 28 20 6 54

As a result of the survey, it was revealed that the majority of respondents  
involved in sports regularly (28 people), periodic exercise is in the second place 
(20  people). 

The most popular types of exercise are training in fitness clubs and gyms 
(17  people),  as  well  as  self-study  according  to  own  system  (11  people), 
harmonization and  relaxation practices are in the third place (9 people). 

To the open question about what kind of sport the townspeople are involved, 
the  following  answers  were  received:  games  (football,  tennis,  athletics)  –  10 
people,  exercises with gym equipment in a fitness club – 6 people, group fitness 
classes, yoga  – 6 people. 

The following objective criteria are the demand for innovative training and  
special  professional  support,  as  well  as  the  demand  for  children's  fitness.  In 
general,  the study showed not high importance of innovative training, on what the 
average  significance of training, which are regulated by special software, points 
(5.97 out of  max. 10). The desire to track indicators during training using wearable 
gadgets is in the  second place in importance (Table 2).

Table 2. 

The importance of training innovation Significance, 

max. 10
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Workouts from software 5,97

Tracking workout metrics 5,00

Interest in training in virtual reality  3,70

Interest in remote competitions  3,25

These results indicate the active development of new areas of sports activities  
that  involve  using  of  specialized  programs,  technologies  and  techniques,  but  a  
pronounced trend has not formed yet. Exactly the fitness industry contributes to the  
development of these trends. Innovative means and forms of fitness expand the range  
of exercises offered by sports clubs, including those related to program control, both  
for the behavioral patterns of trainings people and for the physical condition of the  
body. The popularity and active use of such applications as a fitness trainer, fitness  
planner,  motion  tracker,  calorie,  sleep,  drinking  water  counters  and  so  on  are  a  
reflection  of  the  transition  process  from  the  informational  stage  of  social 
development  to the post-informational and prognostic one. And if the information 
stage  is  characterized  by  such  phenomena  as  wearable  sensors,  environmental 
friendliness,  health  monitoring,  a  variety  of  training  types,  individualization  and 
personalization,  so  the  post-information  stage,  that  will  replace  it,  will  be 
characterized by increasing in  such trends as life planning, disease forecasting and 
prevention,  biohacking  ,  adding  new  body  functions,  revealing  the  hidden 
capabilities of your body, etc. 

The  study  showed  the  high  significance  of  playing  sports  under  the 
supervision  of a personal trainer (Table 3). 

Table 3.

Sports and Health Significance, max.  10

Importance of observing a trainer  7,15

Importance of observing a sports physician  6,47

Importance of observing a nutrition 
specialist 

5,56

This result indicates that the time of mass and unified approaches is a thing of  
the past, and a well-established culture of individual preferences has come to replace  
it. «As more and more basic needs of customers are satisfied, – notes E. Toffler, – it  
can  be  firmly  predicted  that  the  economy will  be  more  energetic  in  meeting  the 
delicate,  diverse and deeply personal needs of the buyer, the needs for beautiful, 
prestigious,  individualized and sensually pleasing products for him» [5, p. 248]. 



TECHNOLOGIES OF INTELLECT DEVELOPMENT Vol. 4 No. 1(26) (2020)
ISSN 2223-0521 https://psytir.org.ua/ DOI: https://doi.org/10.31108/3.2020.4.1.5 

Regarding children's fitness, the study showed the high importance of pool  
training, gymnastics, dance and recreational activities for children (Table 8). 

Table 8. 

Service for Children N Mean Std.
Deviation

The importance of the pool 4 9,75 1,032

The Importance of Martial Arts  4 6,13 3,927

The importance of gymnastics and 
dance 

4 8,33 2,200

The importance of exercise therapy  3 8,17 2,839

Parents called the main motives for playing sports for their children: general  
physical development (7 people), participation in amateur competitions (5 people),  
participation  in  professional  level  competitions  (4  people).  The  remaining 
respondents  said that children do not play sports (6 people). 

These results indicate that the development of children's fitness is aimed not so  
much at the recreational task as at preventive and general health goals. The negative  
consequences  of  modern  children  hypo  dynamic  lifestyle  will  lead  to  a  general  
deterioration  in  health,  which  is  already  manifested  as  an  urgent  need  for 
professional  fitness programs for children and adolescents. Training in the pool, as 
the  most  complex  type  of  sports  activity  in  terms  of  its  effect  on  the  body,  is  
especially popular. 

The  subjective  parameters  that  describe  the  practice  of  fitness  include  the 
value  orientations of the respondents. Thus, a cluster analysis of fitness practices 
allowed us to distinguish three groups of city residents,  who are characterized by 
different value  orientations and lifestyles (Table 7). 

Table 7. 

Values Cluster

1 2 3

The number of observations: 10 2 19

The value of winning and reaching the heights  8 2 8

To be in good physical form 1 10 4

The value of a beautiful body, looking good  2 10 5

The value of being healthy 1 11 1

The value of harmony of body and soul  2 7 5
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To become better and overcome yourself  3 9 6

The value of positive emotions 2 11 6

Spend free time with benefit in the social 
circle 

3 8 7

Disease prevention 3 7 6

To form a special skills 4 6 9

An opportunity to distract from problems  3 7 9

The first group is united by the desire to be the first at any costs, to achieve  
goals,  not  paying attention to  other  factors  (health,  harmony,  positive emotions).  
Leading motivational-value attitudes: to win and reach the heights. 

For  the second group,  it  is  important  not  only to take care of  health and  
appearance, but also to receive positive emotions from training and the desire to  
become  better,  overcoming  yourself.  Leading  motivational-value  attitudes:  to  be  
healthy, to receive positive emotions, to be in good physical form, to have a beautiful  
body and to look good, as well as to become better and overcome yourself, to spend  
free time with benefit in the social circle. 

The  third  group,  like  the  first,  seeks  to  win,  but  important  to  personal  
development,  the  formation  of  skills  and  enjoying  sports  are  also  important  for 
them. Leading motivational-value attitudes: the formation of special skills, the ability 
to  escape from problems, the ability to win and reach the top. 

If we accept the established point of view that all social behavioral strategies 
can  be distinguished by two polar attitudes regarding to the relation of the individual 
and  the group: either the interests and values of the individual are associated with 
the  interests of the group («we»-direction), or the interests of the individual are not 
related  to the interests of the group («I»-direction), then we can notice its apparent  
insufficiency, as empirical data evidences. 

There are probably many intermediate states between these extreme options. 
So,  for example, American researchers say that cultural behavioral patterns «differ in 
the  degree of cooperation, competition, or individualism» [6]. That is, cooperation  
supposes a positive solution to the question of the relationship between values of the  
individual  and  the  group,  when  competition  involves  a  negative  connection,  
individualism, respectively,  the lack of  connection [7,  p.37].  This  view broadens  
possible options for analyzing the behavioral strategies of townspeople in the field of  
fitness, which is confirmed by the results obtained in the course of a sociological 
survey  of the preferences of townsfolk. 

The study of the importance of the fitness club selection criteria showed that 
the  most  significant  parameters  are:  the  trainer’s  ability  to  find  an  individual 
approach,  personal  comfort  during  exercises,  as  well  as  the  convenience  of  the 
fitness club  location (Table 4), which also indicates the priority of individual choices 
instead of  standardized approaches and established technologies. 
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Table 4.

№ Criteria Significance, medium

1 Trainer’s ability to find an individual 
approach 

8,35

2 Personal comfort 8,17

3 Location convenience 8,15

4 Staff qualifications 8,00

5 Opportunity of individual growth 7,59

6 Multifunctionality of club 7,66

7 Training apparatus 6,34

8 Service quality 6,00

9 Healthy lifestyle information place  6,00

10 Classic workout 5,88

11 Individual approach (schedule) 5,76

12 Systematic training 5,41

13 Innovative workouts 5,06

14 Budget of service 5,00

15 The atmosphere in the group 4,66

16 Club as a place for dating 4,29

17 Team results 2,88

18 Club status 2,86

19 Design criterion 2,74

20 Professional achievements of trainer  2,71

21 Club specialization 2,60

22 Habitual place of club 2,38

The observed phenomena indicate  that  the  established cultural  environment 
forms the main motive for the social activity of townspeople, expressed not in the 
satisfaction of needs, but in the subjective orientation to the satisfaction of desires 
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(wants). However, this type of activity is not truly individualized and reflective. In 
many ways, «this is the activity of the subject, carried out according to civilizational 
patterns.  Civilizationally  determined  and  normalized  activity  of  an  individual 
included   in  a  situation  of  cooperation…  Even  when  the  subject,  by  virtue  of 
circumstances, acts  autonomously or in isolation, i.e. outside the explicit cooperative 
context, such a context is implicitly present» [8]. However, the next necessary and 
natural step in the   transformation of civilizational unification is the transition to a 
post-civilizational   model  of  values,  where  the  individual  assumes  genuine 
responsibility for his life and  work. 

The relationship of the criteria with individual values and with other criteria for 
choosing a fitness club is reflected in linear regression models (Table 5). This work 
presents only models with a high degree of accuracy.

Table 5. 

Criterion

M
od

el
 

ac
cu

ra
cy

%

C
oe

ff
ic

ie
nt

Positive Relationships  Negative Relationships

Criterion

C
oe

ffi
ci

en
t Criterion

C
oe

ffi
ci

en
t

Service quality  8,7  1,874 Spend free time  
with benefit in  the 

social circle.

0,997  Club 
specialization.

-0,568

Innovative 
workouts.

1,050  The value of  
positive 

emotions.

-0,682

Classic 
workouts.

0,652  The value of  
winning and 
reaching the  

heights.

-0,470

Systematic 
training.

-0,400

Opportunity of  
individual 

growth

6,8  6,292 Individual 
approach 

(schedule).

0,322  The atmosphere 
in  the group.

-0,503

Disease 
Prevention

0,468  Value to form  
special skills.

-0,573

Club as a place  
for dating.

0,279

An opportunity  to 0,321
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distract from  
problems.

The 
atmosphere  in 

the group 

2,2  6,709 Service quality.  0,388  Design. -0,509

Team results. 0,359  Value to form  
special skills.

-0,357

The value of 
a 

beautiful 
body,  looking 

good.

-0,371

Club 
specialization 

2,2  2,683 Spend free time  
with benefit in  the 

social circle.

0,555  Service 
quality. 

-0,322

Habitual place of 
club.

0,382  To become 
better  and 
overcome 
yourself.

-0,296

Club as a place  
for dating.

0,232  Classic 
workouts. 

-0,257

Criterion  of  service  quality.  The  accuracy  of  the  model  is  68,7%.  It  is 
positively  associated with both innovative and classical training, as well as with the 
value of  «spending time with benefit in the social circle». Negative connection: the 
value of  positive emotions, the value of winning and reaching the heights, systematic 
training,  and club specialization. 

Criterion of opportunity for individual growth. The accuracy of the model 
is  56,8%. It is positively associated with individual approach (personal schedule), the 
ability to distract from problems, a place for dating and disease prevention. Negative 
connection is noted with the atmosphere in the group and the formation of special 
skills. 

Criterion of atmosphere in the group. Linear regression with an accuracy of 
52,2%. It is positively related to the criteria «service quality» and «team results».  
Negative relationship is observed with the design, the values of a beautiful body and 
the formation of special skills. 

Criterion  of  club  specialization.  The  accuracy  of  the  model  is  52,2%.  A 
positive connection is with the criteria «habitual place of club», «place for dating» 
and  the  value  of  spending  free  time  with  benefit  in  the  social  circle.  Negative 
connection:  service quality,  classical training and the value to become better and 
overcome  yourself. 
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The factor analysis of the criteria for choosing a fitness club by townspeople 
made it   possible to distinguish the following three types of fitness club consumers 
(Table 6). 

Table 6.

Criterion Rotated Component Matrixa

1 2 3

Habitual place of club -,590 ,483 -,004

Location convenience ,214 ,400 ,124

Club specialization -,085 ,106 ,760

The atmosphere in the group  ,735 ,125 ,246

Innovative workouts ,720 ,012 ,272

Service quality ,713 ,318 -,204

Classic workout -,592 ,279 -,051

Budget of service -,577 ,073 ,417

Design ,050 ,842 -,047

Professional achievements of 
trainer 

,043 ,779 ,274

Club status -,076 ,673 -,146

Personal comfort ,115 -,533 ,395

Team results ,266 ,114 ,816

Opportunity of individual growth  -,185 ,181 -,712

Individual approach (schedule)  ,226 ,151 -,560

Staff qualifications ,225 -,356 ,464

1) Innovators (describes 15% of dispersion). The atmosphere in the group, the 
quality  of  services  and  the  innovativeness  of  training  are  important  for  them. 
Motivational-value  aspects  of  their  fitness  activity  are  aimed  at  finding  new 
information, a rational approach to training and the effective application of gained 
knowledge. 

2)  Demonstrators  (describes  12%  of  dispersion).  Design  of  fitness  club, 
trainer`s   professional  achievements,  status  and  habitual  location  of  the  club  are 
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important for   them. Motives of their  sports activities are demonstrative behavior, 
aesthetics and  elitism, which can be expressed not only in the selection of a suitable 
sports club, but  also in the purchase of fashionable sportswear, accessories, passion 
for selfies during  training, etc. 

3)  Profile-oriented (describes 10% of dispersion).  This  group includes such 
criteria as team results, club specialization, staff qualifications and budget of service. 
Motivational and value reference points of these townspeople are aimed at belonging  
to a group of interests, sports achievements and profile training. For such residents, 
not  multifunctional fitness clubs will be more attractive, but for example, a martial 
arts  club or a dance school. 

Conclusions 
The  fitness  industry  has  become  an  integral  part  of  the  modern  urban 

paradigm.  One of the significant characteristics of a modern city is the presence in 
the  environment  a  huge  number  of  services  focused  on  the  development, 
strengthening and  improvement of the human body – beauty salons, medical centers, 
fitness clubs, etc. 

Therefore, the study of this sphere is necessary for understanding the observed  
phenomena and predicting future changes. 

Thus, the results of the presented study are preliminary and suggest further  
analysis and interpretation, and considering the nature of the sample, which is not  
representative for all Odessa residents, the findings of the empirical study cannot be  
extrapolated to other groups than those presented in this paper. 

The main results of the presented study include the following: 
1) The objective grounds for the description of behavioral patterns in the field 

of  sports are the intensity of activities and their orientation, the actualization of the 
need  for innovative approaches and the need for professional support, as well as the 
demand  for children's fitness. A pilot study showed that: 

 Regular sports training can take place in fitness clubs and gyms, as well as  
independently  according  to  the  developed  individual  system.  Also, 
respondents  are  interested  in  sport  games,  relaxation  and  harmonization 
practices. ∙ 

 Innovative workouts and exercises, which are regulated by special sports  
applications, are just starting to gain popularity. At the same time, playing 
sports under  the supervision of a personal trainer is highly significant for 
respondents. ∙ 

 Parents call the general physical development the main motive for playing 
sports  with children. 

The subjective grounds for describing behavioral patterns in the field of fitness  
include  a  cluster  analysis  of  respondents'  value  orientations.  The  most  numerous 
cluster  is represented by respondents for whom sport is an opportunity to win and 
reach the  top, to form special skills, as well as a way to distract from problems. 

According  to  the  results  of  a  pilot  study,  the  motivational  and  value 
preferences  of  townspeople  in  the  field  of  fitness  are  characterized  by  such 
parameters as the  trainer’s ability to find an individual approach,  comfort  during 
exercises, as well as a  convenient location of fitness club. 
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2) Factor analysis, based on analysis of the criteria for choosing a place for  
sports, allowed to distinguish three groups of townsfolk, which are characterized by  
different  preferences  in  the  field  of  fitness.  The  first  ones  are  focused  on  the 
sport achievements, the second – on health, physical form, good time among like-
minded  people, and the third – on the development of special skills, achievements 
and  distraction from problems. 

The  prospect  of  further  research  is  ensuring  of  representativeness  of  the 
sample,  as  well  as  the construction of  qualitative and quantitative models  of  the 
fitness  environment of the city. The results of this research can be used to further 
study the  motivational-value aspect of the fitness phenomenon in the modern world, 
to analyze  the needs of townspeople in physical education and sports, as well as to 
develop  concepts for the fitness clubs activities, which cannot be formed without 
relying  on  empirical  data  on  relevant  behavioral  motives  and  lifestyles  of  city 
residents. 
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